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CONFERENCE PROGRAM 
Day 1: July 4  

10:30 – 10:40 
Opening Session | Main Zoom Room 

Practicalities: How to “get around” at the conference | ICIEMC Chairs: Irina Saur-Amaral, Sandra Filipe & Teresa Aragonez 

10:40 – 12:00 Virtual Room MOLICEIRO (Portuguese) 
Parallel Session 1: Tourism Strategies & 

Events | Moderator: TBD 

Virtual Room FAROL (English) 
Parallel Session 2: Consumers & 

Digital | Moderator: TBD 

Virtual Room RIA (Portuguese) 
Parallel Session 3: Artificial Intelligence in 

Business | Moderator: TBD 

Sónia Patrícia De Sousa e Silva 
LGBTIQ-friendliness in Tourism: The Role of 

Organizational and Corporate Identity Alignment 

Sandra Filipe, Anabela Rocha & Bruno Santos 
Impulsionadores e motivações dos Millennials para 

o turismo de aventura 

Paulo Sérgio Teixeira Costa 
Avaliação da Cocriação de Experiências no Setor 

do Turismo: O caso dos eventos culturais na Região 
da Ria de Aveiro 

Clara Morgana Caldas de Vasconcelos 

The impact of cultural events on the identity, 
sustainability and image of territories: the case of 

MDOC - Melgaço International Documentary 
Festival 

Beatriz Carvalho, Jaqueline Simões, 
Marcelo Silva, Miguel Cachulo Pereira & 

Sara Santos 

Between Emotion and Rejection: The 
Consumer in the Age of Controversy 

Asaad El Kandoussi 
The Impact of Youtube Marketing on Consumer 

Purchasing Decision of Organic Food in 
Germany  

Luzia Arantes 
Do we buy because we decided to or because 

the algorithm told us to? 

Edgar Oliveira Amorim & Sara Santos 

The Art of Storytelling: Analysis of Digital 
Advertising Campaigns in the 
Telecommunications Sector 

Beatriz Henriques, Beatriz Matos, Letícia 
Lourenço & Manuel Au-Yong-Oliveira 

Inteligência Artificial - contributo para os ESG: O 
caso da RAR Açúcar 

João Lugatte, Suzanne Amaro & Paula Pinheiro 

A influência da inteligência artificial no 
comportamento do consumidor: tomada de decisão, 

comportamento de compra e lealdade à marca 
Nuno Manuel Castilho dos Reis, Irina Saur-

Amaral & Ciro Martins 

Melhoria da qualidade nas demonstrações 
financeiras numa empresa de contabilidade: O 

papel da inteligência artificial 
Hélio Santos, Paula Pinheiro &Suzanne Amaro 
Personalização e Descoberta Musical Mediadas 

por Inteligência Artificial: O Caso do Spotify 

12:00 – 14:30 --- Lunch time (on your own, or with family, colleagues or friends) --- 
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Luminary Sessions | Main Zoom Room 

Moderators: Irina Saur-Amaral, Sandra Filipe & Teresa Aragonez 

14:30 
– 

15:15 

Miguel Magalhães – Consumer strategy in practice: How Tampax 
UK turned around a 5-year category decline 

15:15 
– 

16:00 

Marcos Castro – FULLVENUE: Our Startup Story and the Road 
Ahead 

 
Miguel Magalhães is a consumer 
strategy specialist, a lecturer and a 
PhD candidate in Management. He 
studied Marketing Management at 
IPAM – The Marketing School, 
where he co-founded a Junior 
Enterprise and became a lecturer. He 
spent most of his career as a brand 
manager at Procter & Gamble, in the 
UK, managing Tampax and later 
Fairy. He has recently moved back to 
Portugal, where he is currently 
working at Nespresso, and taking a 
PhD specializing in Strategic 
Management and Marketing.  

 
Marcos is the Co-Founder of 
FULLVENUE, where he harnesses 
Artificial Intelligence to help brands 
identify and activate the audiences 
that truly matter. He leads the 
Postgraduate Program in AI for 
Marketing at IPAM, invests in 
startups as an angel investor, and is a 
strong advocate for a culture of 
experimentation to unlock the 
potential of both teams and ideas. 
His portfolio includes work with 
leading brands and organizations 
such as Prozis, Critical TechWorks, 
Top-tier football clubs including 

Inter Milan, AS Monaco, AS Roma, Sevilla FC, FC Porto, SL Benfica, and 
Sporting CP, RFM SOMNII, one of Portugal’s largest music festival. 
 

 
16:00 – 16:15 --- Short coffee break (with your own coffee) --- 
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16:15 – 17:30 Virtual Room MOLICEIRO (English) 
Parallel Session 4: Social & Sustainable 

Approaches | Moderator: TBD 

Virtual Room FAROL (Portuguese) 
Parallel Session 5: Consumers & Digital | 

Moderator: TBD 

Virtual Room RIA (Portuguese) 
Parallel Session 6: Tourism Marketing 

& Products | Moderator: TBD 

Lurdes Setas, Bruno Sousa & Alexandra 
Malheiro 

Socially Responsible Marketing and Competitive 
Management in the construction sector: preliminary 

insights 

Daniela Moldoveanu, Irina Saur-Amaral & Carla 
Ferreira 

Beyond Profit: Integrating Societal Impact into 
Organizational Performance 

Adriana Filipa Cunha Palmeira 
Digital Marketing as a Tool for Social Awareness: 

The Case of the Red Cross 

Luzia Arantes & Bruno Sousa 
From Greenwashing to Green Trust: Marketing 

Strategies for Sustainable Brand Communication 

Gabriela Ramos, Suzanne Amaro & Paula 
Pinheiro 

Ozempic nas Redes Sociais: A Influência do 
Marketing Digital e da Pressão Estética no Uso Off-

Label 

Cátia Cabral, Paula Pinheiro & Suzanne Amaro 

O impacto do Fear of Missing Out no comportamento 
do consumidor 

Daniela Santos Simão 

O papel dos influenciadores digitais na mudança de 
hábitos dos ex-obesos bariátricos 

Rita Pardão, Suzanne Amaro & Paula Pinheiro 

A Influência do Bookstagram no Comportamento do 
Consumidor Literário 

Júlio Miguel Sousa Silva 
Marketing Territorial: Estudo do Quadrilátero 

Urbano do Minho 

Carina Mendes Pereira 
Rota literária baseada na obra de Mário 

Cláudio no Norte de Portugal 

Diana Marques 
A importância do marketing relacional no 

turismo de saúde e bem-estar estudo aplicado 
à euro-região norte de Portugal e Galiza 

 

End of Day 1 
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Day 2: July 5  
09:30 – 10:45 Virtual Room MOLICEIRO (English) 

Parallel Session 7: Technology & Competitiveness | 
Moderator: TBD 

  Virtual Room RIA (Portuguese) 
Parallel Session 8: Entrepreneurship & Competitiveness | 

Moderator: TBD 

Letícia Caroline Almeida Moura 
Innovations in Preventive Health: The Role of Technology and 

Marketing in Health Promotion 

Sofía Blanco Moreno 
AI-Powered Insights: Analyzing Visual and Textual Content on Social 

Media for Destination Marketing Management 

Rafaela Martins 
Value-centric approaches to SMEs’ internationalization through the 

Metaverse 

João Carlos Santos, José Pinto Reis & Pedro Sá 
Strategic Value of Blockchain-Enabled Traceability in Low-Carbon 

Aluminium: Evidence from a Simulation-Based Industrial Case Study 

 
Cláudia Ribau, João Carlos Santos & Isabel Martins 

Intraempreendedorismo como motor da competitividade em marketing nas 
PME: Uma revisão teórica 

Romina Cardoso, Mário João Oliveira, Raquel Mateus & Manuel Luís 
Au-Yong-Oliveira 

O comboio da evolução e as pequenas lutas empreendedoras pelo sucesso 

Hugo Filipe Facão, Telma Silva & Cláudia Pires Ribau 
Estratégias de internacionalização numa PME exportadora: Estudo de caso 

da Costa Verde 

João Carlos Santos 
From Products to Platforms: Strategic Service in the Appliance Sector through 

the AaaS Model 

10:45 – 11:00 --- Short coffee break (with your own coffee) --- 
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11:00 – 12:00  Virtual Room MOLICEIRO (English) 

Parallel Session 9: Tourism Innovation | 
Moderator: TBD 

Virtual Room FAROL (Portuguese) 
Parallel Session 10: Innovation in 

Teaching & Learning | Moderator: TBD 

Virtual Room RIA (Portuguese) 
Parallel Session 11: Industry & Services | 

Moderator: TBD 

Ricardo Pacheco Coutinho, Bruno Barbosa 
Sousa & José Antonio Fraiz 

Marketing of Tourist Destinations through 
International Volunteering: Strategies for 

Differentiation and Growth 

Eleanor Jane Connon 
Innovation in Language Tourism: Examining the 
Synergy Between Experiential Events and Second 

Language Acquisition 

Ana Moreno Lobato 
Emotional and Behavioural Outcomes of the 

Application of Sensory elements in the 
Development of Memorable Tourism Experiences 

 

Fernanda Coimbra & Cláudia Ribau 

Concursos académicos e planos de negócios: uma 
nova abordagem no ensino do empreendedorismo  

Liliana Vitorino, Raquel Antunes 
Higher Education Students and PBL Methodology: 
An Exploratory Study of Correlations in Learning 

Experiences 

Romeu Costa, Pedro Santos, João Almeida, Inês 
Bastos & Manuel Au-Yong-Oliveira 

A [in]satisfação com o ensino do marketing e um 
caso de estudo da Delta Cafés 

 

Gustavo Matias, Catarina Silva, Jéssica Matias, 
Lucas Gomes &Manuel Au-Yong-Oliveira 

Reset ou Game Over? Como a geração Z está (ou 
não) a atualizar-se para a Indústria 5.0: Caso 

CUF 

Susana Aires & Cláudia Ribau 
A comunicação digital nas PMEs da construção 
civil da região de Ílhavo: uma análise preliminar 

Miguel Ângelo da Silva Neves 
Importância do Marketing Interno na Obtenção da 

Satisfação no trabalho e no Sucesso 
Organizacional 

12:00– 12:15 
Main Zoom Room 

Wrap-up Session & Awards | Presentation of ICIEMC 2026 
 

End of ICIEMC 2025 – See you in 2026! 
 


